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INDIA EVERYWHERE at ANNUAL MEETING of the WORLD ECONOMIC FORUM

Reaching Out to the World

A media campaign spread across leading global publications
took the India message to decision makers and opinion leaders

all over the world.

On-ground promotions and thoughtful gifts ensured all touch

points were covered.

Crisp literature effectively portrayed India’s contemporary
image of a credible business partner and investment destination
A double spread advertisement
in the New York Times of February I, 2006 of choice.
showcasing the impact of INDIA EVERYWHERE.
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= Vibrant Democracy

= Free Market

= Investors” Dream

= Entrepreneurial
Dynamism

= Knowledge
Leadership

» Wealth Creation

The successful

INDIA EVERYWHERE
campaign of the
Confederation of
Indian Industry {Cil)
and the India Brand
Equity Foundation (IBEF)
left its mark on global
business at Davos 2006,
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“...The hard sell was difficult
to ignore. From an assortment
of gifts in delegates’ rooms -
including pashmina shawls
and Apple iPods loaded with
contemporary Indian music -
to the disco parties and
extravagant Indian dinners
cooked by Michelin-star

Indian chefs from London...”

INDIA TODAY
February 13,2006
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